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We help companies hire people.

POSITION PROFILE

POSITION TITLE:
Director of New Products
REPORTING TO: 
Director of Marketing 
LOCATION: 
 
San Francisco
OUR CLIENT: 


Our client, one of California’s premier beverage companies, is seeking a Director of New Products to develop, launch and expand new products.  Respected as an industry leader and innovator for many years, the company is experiencing strong growth through established brands and new products.  
Responsibilities for this position include new product strategy and development, strategic and marketing planning, program development and execution, budgeting, cross-functional team/project leadership, communication with internal and external parties, forecasting and analysis.  

THE OPPORTUNITY: 

The Company is looking to significantly increase its sales, market share, and profits through the development, introduction, and expansion of new products.  The Director of New Products is a newly created position and represents a very high profile opportunity to help The Company create best practices in the development, launch, and marketing of successful new products.  The individual will have a key role in helping to strategize and transform The Company from a strong regional player into a prominent national player in the very large, exciting, and dynamic beverage industry.  

The Director of New Products must be able to thrive and drive results and positive change in The Company’s small, entrepreneurial, “lean and mean” environment, without a lot of hands-on supervision.  Therefore, the individual must have strong new products and well rounded consumer packaged goods (CPG) brand management credentials, a “can do” and “best in class” mentality, and the ability to work independently and under pressure.  In addition, the individual must have the capability, network, and resourcefulness to develop new ideas/processes and determine, obtain, and manage necessary resources (including outside suppliers).  

For the seasoned, top caliber new products/brand director candidate, this position is an exciting entrepreneurial opportunity to create and build profitable businesses in a smaller, less bureaucratic environment, but with significantly more infrastructure, experience, and resources than a startup.  In addition, because of The Company’s ownership structure, there will be opportunities to gain international exposure.

SCOPE AND RESPONSIBILITIES:


Essential Duties and Responsibilities include the following. Other duties may be assigned.

· Develop and execute new product rollout plan for products currently in development.  Responsibilities include product/concept refinement, market research, positioning and packaging development, volume and financial forecasting, trade and consumer promotion planning, and marketing program development. 

· Develop/refine the new products strategy and create a pipeline of viable new products.

· Develop and execute the annual and long-term marketing plans, including the annual marketing/promotion calendar.

· Work with Sales to develop integrated sales and marketing programs and coordinate marketing activities.

· Develop, track, analyze, and manage the annual marketing budget and programs. 

· Recommend and manage outside suppliers, including those for market research, new product development, advertising and promotion, and packaging.  

· Develop Website/Internet strategy and programs.

· Develop and coordinate packaging as needed.

· Conduct business, market, industry and competitive research, tracking, and analyses.  

· Lead cross-functional teams and manage projects to completion in a timely manner.  

EXPERIENCE/SKILLS REQUIRED:



The requirements listed below are representative of the knowledge, skill, and/or ability required.

· Minimum 8-10 years progressive brand management experience in CPG companies, including 2 years as a director of marketing or director of new products and at least 4 years of CPG new product development and launch experience.  P&L responsibility required.

· Food/beverage industry, specialty/natural foods channel, and food service/on-premise channel experience strongly preferred.
· International/multi-cultural business experience preferred.   

· Proven track record in developing and growing brands and businesses.

· Strong leadership, strategic, business management, and analytical skills.  

· Strong cross-functional team/project management, interpersonal, and influencing skills.  

· Excellent organization and time management skills.

· Proficient in developing and managing budgets and managing a P&L.
· Excellent oral and written communications and presentation skills.
· Proficient with Microsoft Excel, Word, PowerPoint, and Outlook.
EDUCATION:



MBA or equivalent.  General management or marketing concentration preferred.
KEY SELECTION CRITERIA:
· Experience:
The individual must have a minimum of 8-10 years of progressive CPG brand management experience, including 2 years as a director of marketing or director of new products, at least 4 years of CPG new product development and launch experience, and several years of experience in the food/beverage industry.  S/he must have a proven track record in successfully conceiving, developing, and launching new products and marketing programs.  The candidate should be classically trained in brand management marketing, have excellent and well-rounded marketing skills and experience, have experience in the creation of budgets based on strong rationales, and have demonstrated the ability to successfully develop and grow brands/businesses.

· Strategic Thinking:
The individual must be an excellent strategic thinker, able to develop and communicate a compelling strategic direction for the new products while aligning with the rest of the company.  S/he will be a strategic and fact-based problem solver and have the confidence to lead decision-making and execution to the appropriate levels of the organization, including executive management.  The individual must be able to write strategically focused briefs, reports, and recommendations.

· Leadership/Presence:
The candidate must be someone who has successfully demonstrated the ability to command the respect of others and display the leadership qualities to influence and manage cross functional team members and department managers, senior management, international constituents, and strategic partners.  S/he must be able to ensure focus on the key new product/brand objectives, be politically astute, and be able to manage potentially differing viewpoints from various constituents.  This person will be expected to help create best practices in the Company.

· Analytical Thinking:
S/he must have excellent analytical skills and have the ability to find and absorb information from multiple sources to develop fact-based findings, conclusions, and recommendations.  The individual must be proficient in building Excel-based forecasting, tracking, analytical and budgeting/financial models. S/he must also be proficient in understanding and communicating syndicated and market research data.

· Communication:
The candidate must be an excellent communicator in both written and oral formats and have strong presentation and PowerPoint skills.  This person must have the ability to communicate appropriately to a variety of audiences and to provide fact-based rationales and recommendations. S/he must exercise effective skills in communicating cross culturally, often through interpreters, and have a willingness to master and understand cultural differences.

· Creativity:
The individual must have the ability to think and act in a creative but responsible manner.  The Company is looking for a person with a creative spark, thinking outside the box and being willing to balance the tried-and-true with the “truly new.”  S/he must have the ability to develop consumer insights and creatively integrate a variety of marketing mix elements to achieve the business objectives.


· Personality:
The candidate must be a strong collaborative leader, able to work well in a cross-functional environment, including outside suppliers. S/he must be inherently smart, pro-active, energetic, open minded, inquisitive, a strong communicator (verbally and written), and passionate about the potential of the opportunity.  The individual should combine the ability to be strategic with the understanding that s/he will also be a “do-er”, responsible for projects being completed on time and on budget.  A personality type that is eager to seek out and try new things will be required in this role. S/he must work well with the Japanese parent company, understand cultural differences, and be ambiguity tolerant.
COMPENSATION:
The Director of New Products will be compensated with a competitive base salary and bonus opportunity.  This person will be eligible to participate in Crystal Geyser’s comprehensive benefit programs.
CONTACT INFORMATION:


To be considered for this opportunity, please email your resume (in Word format only; no PDF please), cover letter and salary history to: (please put job title in the subject line of your email)

LOCAL CANDIDATES ONLY PLEASE; NO RELOCATION PROVIDED.

Lisa K. Locke

Locke and KEY Executive Search

Mail: P.O. Box 6746, Oakland, CA  94603

Phone: 510-533-2005

Fax: 510-533-2055

Email: lklocke@lockeandkey.com
Web: http://www.lockeandkey.com 

Flexible recruiting solutions for your KEY hiring needs
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